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Population: 106,235,933

Source: Philippines Statistics Authority
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“ Growth prospects for 2017/2018 are brightest in the Philippines 
and Vietnam, boosted by inward investment.

- Oxford Economics”
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+6.7%
2017 
Q3

P h i l i p p i n e s
G D P %  G r o w t h

AGRICULTURE: +2.3%

INDUSTRY: +7.3%

SERVICES: +6.8%

Source: Socio-economic situation in Q2’17 – GSO Philippines, Nielsen CCI
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