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I % Change In GDP on An Year Ago | SEA Region
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Growth prospects for 2017/2018 are brightest in the Philippines
and Vietnam, boosted by inward investment.
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Source: International Monetary Fund
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I Sector GDP Growth vs. Year Ago
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GLOBAL RETAIL
DEVELOPMENT INDEX 2017

VIETNAM-Ranking VIETNAM-Ranking

GLOBAL COMPETITIVENESS
RANKING 2017
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(A 5vs. 2016) top d.evelopmg |
countries for retail

investment

TOPS:

HIGHEST IN PAST 10 YEARS INDIA | CHINA | MALAYSIA | TURKEY | UAE
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Source: GCR 2017-2018 report by World Economic Forum - GRDI report 2017 by A.T. Kearney
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Househole Income Band: A: 15M+; B: 7.5M to <15M; C: 4.5M to <7.5M; D: 3M to <4.5M; E: 1.5M to <3M; F: <1.5M
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Source: Socio-economic situation in Q2’17 — GSO Vietnam, Trading Economics, Nielsen Database 2016
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How consumers utilize spare cash after

Savings

Holidays

New clothes

New technology
products

Home improvements /
decorating

Out of home
entertainment

covering essential living expenses

B -

76

35

.

33

.

Q42016
m Q22017

Source: Consumer Confidence Survey — Q2— 2017
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FAST GROWTH IN NON-FMCG

D Smartphones

a Car Registration | +28%

Major Appliances

+11%

+19%

x Domestic Tourism | +7%
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