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Source: International Monetary Fund

% Change In GDP on An Year Ago | SEA Region 

“ Growth prospects for 2017/2018 are brightest in the Philippines 
and Vietnam, boosted by inward investment.

- Oxford Economics”
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Source: Socio-economic situation in Q2’17 – GSO Vietnam, Nielsen CCI
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VIETNAM-Ranking

55/137
(     5 vs. 2016)

HIGHEST IN PAST 10 YEARS
TOP5:

INDIA | CHINA | MALAYSIA | TURKEY | UAE

GLOBAL COMPETITIVENESS 
RANKING 2017

GLOBAL RETAIL
DEVELOPMENT INDEX 2017

VIETNAM-Ranking

6/30
top developing 

countries for retail 

investment

Source: GCR 2017-2018 report by World Economic Forum - GRDI report 2017 by A.T. Kearney 
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H1’17 vs. YA

CPI

CPI Growth vs YA

AVERAGE WAGE +8.4%
Q1’17 vs. YA

3.91 4.32 4.73 4.90 5.08 5.51

Average  Wage  
(Mil. Dong)

Source: Socio-economic situation in Q2’17 – GSO Vietnam, Trading Economics, Nielsen Database 2016

2012 6% 21% 38% 25% 8% 2%
VIETNAM

HOUSEHOLD
2014 10% 27% 36% 20% 6% 1%

INCOME 2016 14% 39% 35% 11% 2% 0%

A B C D E F
Househole Income Band: A: 15M+; B: 7.5M to <15M; C: 4.5M to <7.5M; D: 3M to <4.5M; E: 1.5M to <3M; F: <1.5M
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+28%

+19%

FAST GROWTH IN NON-FMCG

+7%

Source: Consumer Confidence Survey – Q2– 2017
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