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http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=dsc
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=dsc
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http://www.sonystyle.com.tw/memorystick
http://www.sonystyle.com.tw/memorystick
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http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=pa
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=hnc
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=hnc
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=ps
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=ps
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=se
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=se
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=vaio
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=vaio
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=dsc
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=dsc
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=pa
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=pa
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=hnc
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=hnc
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=ps
http://www.sonystyle.com.tw/is-bin/INTERSHOP.enfinity/eCS/Store/en/-/TWD/BrowseCatalog-Start;sid=XSBeIYjFfSNeZsxovXxZKonPVyzM4kP_x-g=?CategoryName=ps
http://www.sonystyle.com.tw/memorystick
http://www.sonystyle.com.tw/memorystick
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Top Ten Global Brands
S

Brand 2006 ($Billion) | 2005 ($ Billion)

1. Coca-Cola 67.00 67.53 (1)
2. Microsoft 56.93 59.94 (2)
3. IBM 56.20 53.38 (3)
4. GE 48.91 47.00 (4)
5. Intel 32.32 35.59 (5)
6. Nokia 30.13 26.45 (6)
7. Toyota 27.94 24.84 (9)

8. Disney 27.85 26.44 (7)

9. McDonald’s 27.50 26.01(8)

10. Mercedes-Benz 21.80 20.00 (10)
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2007 Top Ten Global Brands
5

2007 Brand | Brand name 2007 brand Parent Country
Rank Value (M USD ) | Company
Coca-Cola 65,324 Coca-Cola U.S.
Microsoft 58,709 Microsoft U.S.
3 IBM 57,091 IMB U.S.
4 €]= 51,569 €]= U.S.
5 Nokia 33,696 Nokia Finland
6 32,070 Toyota Japan
7 Intel 30,954 Intel U.S.
8 McDonald’s 29,398 McDonald’s U.S.
9 Disney 29,210 Walt Disney U.S.
10 Mercedes- 23,568 Daimler- Germany
Benz Chrysler By E# 2 1

-




Top 20 Global Brands (2009)
N

2009 Brand 2008 Brand Percent

value value change Country of
Rank 2009 Rank 2008 Employer ($millions) ($millions) % Ownership
1 1 Coca-Cola 68,734 66,667 0.03 U.S.
2 2 IBM 60,211 59,031 0.02 U.S.
3 3 Microsoft 56,647 59,007 -0.04 U.S.
4 4 GE 47,777 53,086 -0.1 U.S.
) ) Nokia 34,864 35,942 -0.03 Finland
6 8 McDonald's 32,275 31,049 0.04 U.S.
7 10 Google 31,980 25,590 0.25 U.S.
8 6 Toyota 31,330 34,050 -0.08 Japan
9 7 Intel 30,636 31,261 -0.02 U.S.
10 9 Disney 28,447 29,251 -0.03 U.S.
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http://bwnt.businessweek.com/interactive_reports/best_global_brands_2009/index.asp?sortCol=rankid&sortOrder=2&pageNum=1&resultNum=50
http://bwnt.businessweek.com/interactive_reports/best_global_brands_2009/index.asp?sortCol=rank_2008&sortOrder=1&pageNum=1&resultNum=50
http://bwnt.businessweek.com/interactive_reports/best_global_brands_2009/index.asp?sortCol=name&sortOrder=1&pageNum=1&resultNum=50
http://bwnt.businessweek.com/interactive_reports/best_global_brands_2009/index.asp?sortCol=brand_value_2009&sortOrder=1&pageNum=1&resultNum=50
http://bwnt.businessweek.com/interactive_reports/best_global_brands_2009/index.asp?sortCol=brand_value_2008&sortOrder=1&pageNum=1&resultNum=50
http://bwnt.businessweek.com/interactive_reports/best_global_brands_2009/index.asp?sortCol=change&sortOrder=1&pageNum=1&resultNum=50
http://bwnt.businessweek.com/interactive_reports/best_global_brands_2009/index.asp?sortCol=country&sortOrder=1&pageNum=1&resultNum=50
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=KO
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=IBM
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=MSFT
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=GE
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=NOK
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=MCD
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=GOOG
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=TM
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=INTC
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=DIS

Top 20 Global Brands (2009)
- O OO

11 12 Hewlett-Packard 24,096 23,509 0.02 U.S.
12 11 Mercedes-Benz 23,867 25,577 -0.07 Germany
13 14 Gillette 22,841 22,069 0.04 U.S.
14 17 Cisco 22,030 21,306 0.03 U.S.
15 13 BMW 21,671 23,298 -0.07 Germany
16 16 Louis Vuitton 21,120 21,602 -0.02 France
17 18 Marlboro 19,010 21,300 -0.11 U.S.
18 20 Honda 17,803 19,079 -0.07 Japan
19 21 Samsung 17,518 17,689 -0.01 S. Korea
20 24 Apple 15,443 13,724 0.12 U.S.
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http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=HPQ
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=DAI
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?capId=29004
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=CSCO
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=BMWG.F
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=LVMH
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=MO
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=HMC
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=SAME_pq.f
http://investing.businessweek.com/businessweek/research/stocks/snapshot/snapshot.asp?symbol=AAPL

2010 Top Ten Global Brands
5

2011 Brand | Brand name 2011 brand Value | Country
Rank (MUSD)
1 Coca-Cola 70,452 U.S.
2 IBM 64,727 U.S.
3 Microsoft 60,895 U.S.
4 Google 43,557 U.S.
5 GE 42,808 U.S.
6 McDonald’s 33,578 U.S.
7 Intel 32,015 U.S.
8 NOKIA 29,495 FINLAND
9 Disney 28,731 U.S.
10 HP 26,867 U.S.
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2011 Top Ten Global Brands
5

2011 Brand | Brand name 2011 brand Value | Country

Rank (MUSD)
1 Coca-Cola 71,861 U.S.
2 IBM 69,905 U.S.
3 Microsoft 59,087 U.S.
4 Google 55,317 U.S.
5 GE 42,808 U.S.
6 McDonald’s 35,593 U.S.
7 Intel 35,217 U.S.
8 Apple 33,492 U.S.
9 Disney 29,018 U.S.
10 HP 28,479 U.S.

By =82 B+



x Gougle B k= = R @" EZRT» [ 1 Jesheng Huang + & ~

~

I t b d Creating and managing
nierpran brand value™ ABOUTUS  OURWORK  KNOWLEDGE  BEST GLOBAL BRANDS  NEWS ROOM  CAREERS  OFFICES

Filter brands by

m

The Top 100 Interviews & Methodolegy Contact Info &
Brands Articles Downloads

1 2 4 5 6 7 8
(W% Go g[e BT Microsoft <intel')
+8% +129% +8% +26% 2% +2% +13% +12%
$77,839 $m $76,568 Sm $75,532 $m $69,726 Sm $57,853 $m $43,682 $m $40,062 $m $39,385 $m
9] 10 11 12 13 14 15
(S N @ > alaln QD
: M < /
w TOYOTA Morumdes ez %lsmzp CISCo.
+40% +9% +10% +18% -5% +7% -8%
$32,803 Sm $30,280 Sm $30,007 $m $20,052 Sm $27,438 $m $27,197 Sm $26,087 $m
16 17 18 19 20 21 29
Gilk"e LoUIS VUITTON ORACLE NOKIA ama;on HONDA )

EF11:40

= =
N L A ) 3
™ G 2 ¢ ¥ 2012/10/4




2013

o1

Appls
+2B% OE 16 §m

o5
I Miicrosoft

Microsoft
+3% 59,545 5T

=

13

stlvarlna
CISCO.

Cisco
+7% 20,053 $M
17

LOUTE YUITTOM

LowisVuiron
+6% 24,893 §I

21

AM

HEM
+10% 18,168 $TI

=5
S

SAP
+7% 16,676 §T

==

Fampsrs
+15% 13,075 ST

o2
Google

Coogle
+34% 93,291 4M

0&

CE
+7% 465,047 fm

10
v
TOYSTA
Teyara
+17% 35,345 §m
1Y

Doy

Disney
+ 3% 28,147 §m

18
ORACLE

Oracle
+ 0% 24,088 §m

Pepsi
+8% 17,892 5M

2B

D

[EEA
+8% 13,618 §m

30
Rellogg's

Eellogg's
+8% 12,087 §m

a3

Cezgiis

Cora-Cola
+1% 79,217 T

om

McDaonald's
+5% 41,992 §M

11

@

Merredes-Benx

Mercedes-Berz
+6% 31,904 §TI

15

@

HP
-1% 25 841 5m

19
amazon

AMAnoT
+Ip® 73,620 M

3 -
B

Armerican Ex pTess
+12% 17, 646 §m

21

@
UPs
+5% 13,767 5m
31
Wrencrecine

Eudweiser
+6% 12,614 §M

(|
I

1BM
+g% 78, B0 $m

o8

Mimieayg

Zamsung
+20% 79,610 §M

12

o

BRI
+10% 31,839 §m

15
Gillette

Gillerms
+1% 25,105 ST

20
HOMNDA

Homda
+7% 18 490 5mM

i

[

Nike
+13% 17,085 §m

==
ebay
ﬁi"; 13,162 §m
==
HSBC 4X»

HSRC
+7% 12,18} 5m

41
>
accenture
ACCEnrure

+8% g 4715m

4

Thomsen Reurers
- 4% B,103 $m

53

Heinz
- 1% 7,648 §ML
=1=]

ANA

+5% 7,000 5m

1
Mergan Stanley

MoTgan Stanley
-21% 5,724 5M

17
BURBERRY

Burberty
+20% 5,1B5 $0

“@»

Kia
+15% g,708 SI

&
Ford
+15% 9,161 §m
4B

+5% 7,973 §0

HETImés
+ a3 7,616 §m

={n]
¢ Ezr(&er

Carrier
+26% 6,Boy §m

EFC
+3% 6,192 5

2
PRADA

Prada
+30% 5,570 4m

18
i

MTY
-12% 4,980 §T0

g4

Sanrander
-1% 4,660 5m

r
1]

o
HYLINDAY
Hyundai

+20% 0, 00y 50
Hg

Canons
+6% 7,068 §m

55

madidas

adidas
+13% 7,535 5

Bl

Dzl
~10% 6 By 31

=l

HNinrendo
—1g% 6,085 §m

13

\Z

shell
+16% £ z]5 $

19
A

Adobe
+B% 4,809 5Mm

85
DURACELL

Duracell
New 4,645 ST

Hy

Goldman Sachs
+13% 8,536 5m

50

| Colgate J

Colgare
+2% 7,833 4m

B

n

f*,.&: Nestla

Mesrlé
+0% 7,537 §T

=r=
Xerox g\

XeTom
+1% 6779 5M

54
Panasonic

Panasonic
+1% 5,E21 §m

Y
VISA

Visa
+11% g, 465 ST

80

1

John Desre
+15% 4,665 ML

Jack Daniel's
+7% 4,642 5Mm

Y5
SIEMENS

Siemens
+13% 8 503§

51

Andi
Audi
+ 8% 7,767 §m

57
MNOKLA

Mokia
-B5% 7,444 §0
==

Allianz (i)

Alliarz
+8% 6,710 4

=i=]

Sprite
+% 5, El15m

=
TIFFANY & CO

Tiffany & Co,
+5% £, 440 £

B1

Johm=on & Johnson
+0% 4,777 M

==
AN ON

Awan
- 1% 4,610 5T

=
SONY

somy
-B% B,408 §m

Facebook
+43% 7y3zém

52

58
CATERPILLAR

Carerpillar
+13% 7,125 SM

EY

P

Forsche
+26% 6,g15m

0

é)

Driscovery
Mew 5,756 §m

=

M

EL
+16% 5, 413 $0

B2

Johnnie Walker
+10% 4,745 M

1=
EALPH LAUREN
Ralph Lauren

+14% 4,584 5T



C' [} bestglobalbrands.com/2014/ranking/

Interbrand HO®

o1 02 03 04
’ o~ === =
S Google Gzt HES
+21% +15% +3% -8%
118,863 $m 107,439 $m 81,563 $m 72,244 §m
05 06 07 08
s
[ || - f‘n;;_;_r- N
m Microsoft SAMSUNG M/
TOYOTA
+3% -3% +15% +20%
61,154 $m 45,480 $m 45,462 $m 42,392 $m




2014 (cont'd)

C' [I bestglobalbrands.com/2014/ranking/

Interbrand HO®

09 10 11 12
D (inteD)
intel
. Mercedes-Benz
+1% +8% +7% -8%
42,254 $m 34,338 $m 34,214 $m 34,153 $m
13 14 15
& sl el ]
;Blsnep 1]
CISCO.
amazon
32,223 $m 30,936 $m
16 17




ZAONRS

Interbrand
r

+43%
170,276 $m

Google

Cettoty

-4%

=" Microsoft

+11%

09

+12%
120,314 $m 78423%m 67,670 %m
05 06 o7 08
I ——  E— S— Falr
T iy
- I ——— ' | ’
= == === NS SAMSUNG
-10% +16% 0% -T%
65,095 %m 49048 &m 45297 $m 42 267 $m
10 11 12




ZAONRS

Interbrand

7 intel) vtfran]e, ,,
%lsnep intel 1] ORACLE
CISCO.

+13% +4% -3% +5%
36,514 $m 354158m 29,854 $m 27.2838m
17 18 19 20

&~ @ HONDA LOUIS VUITTON
+16% -3% +6% -1%
23,070 m 23,056 $m 22975%m 22,250 8m
21 22 23 24




N
/3 /=

PE LTt FiEE(ESETT)
] AR 7.63
2 = hH EE M 7.19
3 T ok 5.12
4 FEHNE 3.41
5 IEFTE 2.56
6 BRIk 2.11
7 HH B 2R 1.99
8 EERH 1.96
9 Hfinm B P 1.87
10 BT 1.80

By =82 B+



&1 KB ga #2004

200460 | o003 el | SMREIARE

B | e $%2003-
et o
&57) EJT) 2004

1 Trend Micro BERR, 308.35 259.48 18.8%
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THE CRAFTSMAN WITH HIS BRUSH
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