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(Integrated Marketing Communication, IMC)
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Advertising as Communication

Noise: External
Public Opinion
Marketing Strategy
Competition
Other Noise Receiver: Consumer
Reception and Response
Source: Message: Media Mix: Eir;:r“s,fand
Advertiser —>- Encoding —>- Channels | Feel
(objectives) (by Agency) Connect
A Believe
Act
Noise: Internal
Perceived Needs
Information Processing
Attitudes and Opinions
Other Noise
» Feedback Y
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The new Passat Variant. Beautifully spacious.
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Brings out the human in men. Braun Series 7
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RBC Capital Markets”®

RBCJ,

Client focus.
It’s all in our approach.

www.rbccm.com

Commodities — Credit — Debt — Equity — Foreign Exchange - Investment Banking

All currency of issue converted to USD. Period: Q4, 2007 — Q3, 2009. Full credit to book runner. This advertisement is for informational purposes. RBC Capital
Markets is the global brand name for the capital markets business of Royal Bank of Canada and its affiliates, including RBC Capital Markets Corporation (FINRA,
NYSE and SIPC); RBC Dominion Securities Inc. (IIROC and CIPF) and Royal Bank of Canada Europe Limited (authorized and regulated by FSA). ® Registered
trademark of Royal Bank of Canada. Used under license. © Copyright 2009. All rights reserved.
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Guaranteed growth and
a lifetime of protection.
No ifs, ands, or recessions.

Value After 10 Years
New York Life $50,000 Whole Life Policy
and the S&P 500 Index (09.30.99 —09.30.09)

New York Life Whole Life Policy S&P 500 Index

$22,005>
AVERAGE ANNUAL
RETURN =391%

$17,862>

GUARANTEED
VALUE

$15,000
INITIAL PAYMENT

A

$14,778
AVERAGE ANNUAL
RETURN =-0.15%

How many of your investments increase in value year after year even during an
economic downturn? The guaranteed cash value of whole life insurance from New

York Life does, as it has every year for the past 155 years. And in each of those years,

K

New York Life has paid dividends to our policyholders in addition to the returns
we guarantee. It’s a secure way to help meet your financial goals while providing the

protection of life insurance and significant tax-deferred savings. And it’s the most

selfless gift you can give your family. Visit www.newyorklife.com today. THE COMPANY YOU KEEP®

The chart shows the difference in accumulation after ten years' time of the cash value of the whole life product versus the index’s rate of return. The whole
life policy was purchased in 1999 for a 35-year-old, non-smoking male; $648 annual premium plus $14,352 lump sum payment for paid up additional
insurance. Return is net of annual premium obligation. Results may vary depending on age, class and gender. The 3.91% average annual rate of return and
$22,005 cash value shown reflect the increase in the policy’s total cash value. “Guaranteed growth” refers to the sum of the guaranteed cash value of both the
base policy and the paid up additional insurance minus the initial payment ($2,862). Dividends are not guaranteed. Cash value is accessible through loans,
which accrue interest, and surrenders. Both reduce the total cash value and death benefit, and unpaid loan interest could result in the policy lapsing. Cash
value of a whole life insurance policy begins accumulating at the end of the first policy year. Guarantees are dependent upon the claims paying ability of the
issuer. This chart also shows the hypothetical historical performance of a $15,000 investment which tracks the returns of the S&P 500 index. S&P 500" is
a trademark of the McGraw-Hill Companies, Inc. The S&P 500 is an unmanaged index and is widely regarded as the standard for measuring large-cap
U.S. stock market performance. Returns reflect reinvestment of all income and capital gain distribution, and an investment cannot be made directly into an
index. Past performance is not indicative of future results. (Exp. 1/10) ©2009 New York Life Insurance Company, 51 Madison Avenue, New York, NY 10010
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A JOURNEY BRINGS US FACE TO FACE WITH OURSELVES.
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OVERPREPARED
BUT NEVER UNDERDRESSED

e
evolutionary lightweight aluminum body. Sophisticated, well-appointed <ROVER
interior. Remarkably impressive wading depth. Just a few of the many \ _
reasons why The Next Generation Range Rover is the most refined and
capable Land Rover ever.

ABOVE AND BEYOND
landroverusa.com
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THE NEXT GENERATION
RANGE ROVER

Terrain Response® 2* automatically optimizes the vehicle
to suit whatever terrain you happen to encounter.

One more reason why The Next Generation Range Rover
is the most refined and capable Land Rover ever.

landroverusa.com

©2013 Jaguar Land Rover Noith America, LLC

*Not a substitute for safe and attentive driving, nor. can it overcome all.extretme ciftumstances, Please cor

1sult owner's manual or

your authorized Land Rove

Retail

7 LAND="
S nunr

ABOVE AND BEYOND

more detail
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WISHES YOU A HAPPY NEW YEAR
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companies in the luxury goods industry.
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http://www.youtube.com/watch?v=toDuu5l5Y9w
http://www.youtube.com/watch?v=toDuu5l5Y9w
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Stephen Shih 5 &L

Well, interesting clip. Michelle Chen looks beautiful in this commercial. Oliver
Jackson-Cohen gave a respectable effort in speaking some lines in Chinese.
Mot sure | believe the romance between the two leads, but everyone looks
fashionable for sure.

(CE5S 14

PeachiPaff 5=

dafug did | just watch... Although I'm not a fan of michelle chen, she does look
beautiful in this short film. oh cartier...

mI%& 2

FiAHa (18)

AERNE O Bl R e A |

PBlueturtle 1% L4
Truly beautiful ..
mI%E

Mollie Smith 1 & L

| am in tears it was so beautiful__. even though i cant speak french or
chinese.... the story was there as plain and simple and beautiful_._. Love in
any language over comes all obstecles to be understood and realized.

=&

elenayjeon 2 E[F

can someone explain what happened here? this is the only short film i am
having trouble understanding. is this right after a friend's wedding? and why
did they start looking at a scrapbook all of a sudden? and didn't the girl have a
date or something?

ok




eS| TP EN AR
ESRENHITE
ESaBEEE

n BIERES - ESERIE - RE...

m EEREE IR - FBE - & ..

n [EFHZRES - HAME ~ 230 - REL - MhES. ..

[l

By =88 Bt



B

(RAS it S HE R

S
- EE ST

0 ExdEsNEE - B s ERE
/p\§ULE_;E E/] 7R$%qum

H iR IE R
,\IZ||:|:HI/I_:\
G(EBR - WA - #55 - ER - PINEEE

nll
i

F.I_'E'_ T
ﬂ 729
RS 22 0 HA ]
RE D

By =88 Bt



0 R4S R
(RESEEIE | R )R
(RECTRAE - BEEEXRE
CRESPEER © S E D BL

L]
S
k0|
e @
clli

XE Xl
I
l
=
I~
T
np
'Tﬂ:

.
i
Fis&
o
Fit
SN
SN

By =88 Bt










|
]

-

]"Y

A



=
2
g

“‘Jlmsl:m“um i




YR RS B RA Ry FR Al

K ot b BR
- “ " “ "

f—1
_ﬂﬁlﬁ By =% 18




it

LEARISELE R

By =82 B+



NN ES
-
L ABE—TEBIEINEE - LIRS - BT EgS
BB SRS SRR - A E

451428 ) P B G 2 R T 3 L B

L AERE—EASATNET YRR e
1

L ANEE—EEE ST AN BT A R S
7




INFATE = PRV A 5218 =
S
228
= oA SN
n BERRIR
uf?é A T
e (o)E 18

O %_fgljjﬁb

I II1|

||

oJ
e
IS
S
H_



KEARVEEF

/ = _,u»’;
lg Zkrl/%\ ;H: li%ﬂ/

« U0 LR PP

By =88 Bt



1T3H e

l[:::::::::::::::::::::::
0 #Em L™
0 AV E BB EN
0 §2 Y7 ¥ 58 2 Ay
u%%ﬁ* *ﬁ
0 PhEERERBE A Em

0 LXZ’AE xt@ﬂﬁ%ﬁéﬁﬁi

F;:E

L

>T
r%(

X

By =88 Bt



\—’
\——

& E ’/ﬁ'ﬁ}%(EVENT)

S
DTEQFLXET;&%EZ% 7 - 8

B% 5| IRy ES)
- BERHEBBERHERETERE - LURF
Hi’?—ﬂgi@% AT an b AR

RE 7+ 00
0 BRSIE :

=S1F 78 - NED C BRO4ST
WWLE’J%#

III|1I

il

- BRI E RS

— BT
BN T - iZI] MEESE - B8fme 2 GEHEHES
%E/\fﬁ =5
0 BN ARSIREHRE - IEEEm
EEEEICE

* An AR BB EAY

By =88 Bt



vogue fashion's night out
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Get The Economist at up to 68% off
the cover price. Plus an Amazon.com®
gift certificate*.

The Economist. It satisfies even the most curious mind.
Subscribe today and get 51 issues for $98 and get a $25
Amazon.com gift certificate after payment. Or choose 25
issues for $49.90 and get a $10 Amazon.com gift certificate
after payment. ]

The Economist presents a global view of politics, economics
and culture, and examines the links between them. It offers
insight driven by independent analysis with an international
perspective you can‘t get elsewhere. It’s in-depth, timely
and concise enough to fit intql your schedule.

Choose the subscription of your choice at
www.economist.com/insight/us zy

rrrr

\ Amazon.com
| : gift certificate -
e T[RRI
Economist ;
The future of
globalisation
The
Economist

*Amazon.com is not a spons mazon.com, and the Amazon.com

logo are registered trad Amazon.com gift certificates

are issued by A2Z ly www.amazoi.com. See

f Amazon.com gift certificates.
via e-mail to qualifying

The Ec t
recipients wi
to the e-nm
Offer val
cost 15 S
Washingt
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FORD YEAR END

It’s the best time to get behind the wheel of a brand-new Ford. Our showrooms
are full of world-class cars, trucks, SUVs and crossovers. Smart and fuel-efficient.
With quality that can’t be beat by Honda or Toyota*. And right now, during our
Year End Sales Event, you'll get our best offers of the year. Like 0% APR financing
for up to 60 months. See your local Ford Dealer today and drive one.

APR Financing Months™*

PRe, <3000

Cash Back'

Ford Edge

Drive one. fordvehicles.com
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