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TOTAL RETAIL SALES WORLDWIDE, 2015-2016
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- SHIFT IN SHOPPING BEHAVIOR
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INTERNET PENETRATION OVERVIEW - INDONESIA 2016
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sl INDONESIA ECOMMERCE TRANSACTION VOLUME
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- DIFFERENT TYPES OF ECOMMERCE
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WHO ARE WE?



Bolibl™ OUR BRAND PARTNERS
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s EMPOWER LOCAL CREATIVITY
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sl |NTERNATIONAL SELLER - CONSOLIDATE
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BLIBLI.COM FOR BUSINESS PARTNER
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- BLIBLI.COM MARKETING CHANNEL
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Eolioli

IT’S NOT ABOUT
THE CHANNEL,
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