sk &% Eric Chang

BRXEE TABRRREX BAR 0 BESZRKE



Ay dng 2017 B fr

& ..Jl‘.‘p“.‘.:" 13.-.v'm---..dl‘l‘a-lﬂ;-.

= CLiRsDmiswepecnananuaansIPPel
. L B T T e I T T T IS TS L b A

B RELY (APRANBLANRARSENENAT ORI ; AMNBISI NN Sl 0BG WK T
B APERIIARIEEARBID AT A mu - .'."."u:&ag“:;

gRne sum
3;:::::::'7” "':::sz e N
a .0"! "“ lgiig'.' o‘b.a
v ‘!” . Ys"?! Fae '™
a‘ 3 ¢ 3 ‘! '




Big Data Makes Brand Go

Experience and Sales
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: o Live « 18 Viewers
i- @ 2:34

Big Data
Makes Mobile
Go Targeting
Live
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‘ﬂ Alex Cornell joined.

@ Peter Yang Hey Sara! You guys look 2

great! Have fun!

“ Ryan Lin So, who's going in the water
first?

ﬁ;; Shirley Ip Wow looks like fun!
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Holistic Thinking with Integration (020) ( BE&1THHEE )

Earned Media

Create Awareness Make Engagermnent Amplify Social Influence

020 Platform

e

Media Placement Owned Platform Social Platform

Media Planning Content W.eb.si’Fes Fans Page
Digital media Strategy/ Mini site Face Book
Traditional Planning/ Mobile site Line

media Generation Product site Linkedin
020 integration Instgram

Sharing

Reach Touch Point Targety
Planning

Transaction Data

Marketing Automation System
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Outcome & Analysis
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Marketing Automation System ({784 3 #{k. &%%

= Optimized ROI

)

Digital Campaign Strategy

*Digital channel planning
*Defining KPI's & other performance metrics

Media Planning Content Websites Fans Page
Digital media Plannin Mini site Face Book .
Traditional - Mobile site Line Sharing

media .
020 integration | Product site (SOLOMO)

Holistic End-to-End Analytics
» Campaign analytics — Custom Performance Analysis, media efficiencies
* Web analytics — ROI modeling & analysis
* Research — Custom Audience Measurement, Market Intelligence, Brand tracking
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