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‘ ‘ There’s no more B2B or B2C
It’s H2H:
Human to Human
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PERSONALIZED
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EXPERIENCE
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ENGAGEMENT

Odilvy



to be able to
have an ongoing

TWO WAY
CONVERSATION

Odilvy



Voice

BRANDS PROVIDE
UTILITY

Email &
Rewards

GERBER .COM
MyGerber Program
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Variety is the spice of life

Now that your Daby i sH1ng upnght, he may be
ready for more variaty and food comtinations

Gerber Store

Paid Media
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Real answers
from real people
24/7




WE ARE
SURROUNDED
BY DATA

Behavioral
Data

Transaction

Odilvy



o Campaigns o Platforms, Services & Experiences

e Wants and Needs o Behaviors & Expectations
o (Integrated) Communication Briefs o 360 Business & Marketing Problems
e Transactional & Lifetime Value o Advocacy & Collaboration Value

Operational data Real time intuitive use of Big data




Marketing
is changing

Data drives
insights

Digital powers
communication
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Fan Page X Audience Insight
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I \isited an online casino, gambling, betting or lottery service . 483 152 134% N

o Used a Viirtual Private Network {VPN) or Proxy Server . . 60.1 100 202% 1R

Used an online dating service / app . ) 226% TR

Posted a review of a product, company or service X 252 1N

:ﬁ:rdnzé EGIP or other service to make phone calls over the ! _ 2084 N

o 22.6Y% wmawm eI E R IR RS © AR TS
N TEH T A aER G




T 7E I HA B R
BRI 41T B 183

view |
Opmﬁnmﬁﬂm BAES %5

EILEEAENR . - SXEENS KRR SRR R

. BR TEAAS EIEE  ABERMERS
8% 85 B4 - BB

»  TEEMN ) HERSEAI0BREAFINE - F1 - 2
378 BRwms et S LR EFER

Odilvy




A&

HEHERZRAR
SHESREER

EREA DL

TEMRRIHL TS & F 1T

Odilvy




HEERRRE i R 5 5 R

gErE:. "RR ! ESEESRAEEMT.




To fill up spare tene

General networking with other people

Because a lot of my friends are on them

To stayin touch wath what my friends are doing
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Answer Option
Udn.com (Taman Only)

Ltncomtw(Taman Only)
Chinatimes.com {Tanvan Only)

Ettoday.net (Malaysia and Taman Only)
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Data x Creative
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https://www.youtube.com/watch?v=L_k0V9lIPvs&t
https://www.youtube.com/watch?v=SUFa0fifO38&t=
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User Insight tell the Truth

Based on user’s needs and wants, create both Functional & Emotional
product features

Through user interviews, Social Engagement preference, According to the insights of the customers, we have created the
and app usage data analysis, we realized what the customer first car owner after-sales service app in Taiwan with Community
and business needs. CRM and Al Chatbot customer service functions.
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Experience Innovation

Created a life-style, interactive and service based CRM APP to bring
customers a new experience

020 Engagement

all 4G 243

(FUNE2RIRA] EURE-BRE |

| RRER15:008]_CEER AR,
“ﬁ%é%-%%@%-%ﬁ%%@ﬁ
PR T BETEER , kS




Insight x Cre
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v ol REVHE®E Consumer insight
v 1R HE ETE Journey

v B{EEFEE R Touch point

v BIE1T7E) Creative idea







