


MRS

Covid-19 B X HEZN T E

ARER A BT /&

AAZTES mAA R M

2 — © Ipsos | BEFEIFECOVID-19HERHEEZ AE







B IR AN R ATt 5T

& 1B (COVID-19)RIAKATT - EHEBEZRIEEK
HEBYSRERTE - AHatRE  SEBRFER
BRI EERE - EERARAMH AR D IFLENED
FohE HEREURDLPIRE - BRERETE
BEFEHBUE -

Klpsos Z Bt A REHRS-BFEFEECOVID-19HAE
RIHEEEE (eCommerce Unleashed) - IREE

HUHBEEZEMNITHREE - EBEFE 7 #COVID-19%1 3
EEEBBEYNEE  DRUNOFE T EENEY

1% REEFERKGETIRZHESE -

dozy

e tie

CLOSED

iz EHZEL N ED -

. HEZBREERIBHENE
. TR

AR B SR MBI KoK IR B RUPE RS
A YRR B R EN RS &R

ZENESR -

PhiER

=<
iz

ZES

- BARIRBESFE A



Aid B3 /7 I

AHREERERIpsosRASFZR CEERA - 7751202056 3B ITE — KRS (wave )i 7 HMTE K (wave2) - HEI R =16
TARRZ BT ~ 18-7T45% Z FRAMUCa EAART « 20-74% 2 2R Bl ~ 21-74BR ZENfE ~ 16-7T4R ZFUL T ~ 16-745% Z SHmLLEE - 18-7457 2 S2FE2
MEXHES -

RAEZRARHEZ1,00081,500USBIHEZE - =B - MEAKANRTWREHRHEZBHENREZEAR ; SHetbs - ENE -~ HRMA
T BRET &E SEIRETENEE EXBERERRASRTEIALD - BEERKEE BN 2 A\ DS EREREE - 1)
[zt e 2 BER A LIRSS -

95%1:.$EEF‘aﬁ(cred|b|I|ty interval) & - B ANE1,000 ZHRFREB+- 3.1 - HAEL,500 7 MERERB+/- 2.5% - R EBEERENEZSE
&l - FBEZEIpsosAlL (www.lpsos.com).

IR S ER KRB ZRATREH - URAHEIATNAR - EfIpsosay & MmiEsd 2 -

5 © Ipsos



http://www.ipsos.com/




Eﬁ'ba SETE DN REPHEZCOAKAERERESENEWEEN

Jk
S'ﬁ

¥ Covid-1989 A [B) 15 45 B ER

B =
2 7 41 T £33 Y SRR EEBIEEIE
PR R BB R iNFIES
Wi 9% 37% 25% 3%
w2 11% 42% 16% 3%

Ejx. 55k
7 - ©lpsos SS1 Base: Wave 1:2145, Wave 2:1001, Wave 3:0*
SS1. A B IFFEASEE X B % B COVID-19) A 7T # R IGHEER - F AV — B BB i1 5 S T AT A




¥%¢ﬁ%§%§%®'ﬂ%:
NS ©

BREERA

w1

BRALEHNERERERA I 34%
HEvERRDEE Il 35%
HEEFEHRNELERHIRASREE Il 1%
HarwssaE/ARES Il 26%
=R AEESAE Tl 24%
BEIME Ml 19%
FHEENUZEZ2k Il 29%
BHEROFRANEE Il 23%
FEERPBENEIIINERENSE I £0%
HENWTENRZEL2RIEE I /5%
BRI . 32%
PIEESE | 29%

8- ©lpsos SS2Base: Wave 1:803, Wave 2:422
SS2. FAUBIEIE RAE AT S T A BT BB B S I

B RAES RO -

w2

I 33%
N 36%
W 11%

H 25%
H 20%

Hl 15%

I 30%
H 22%
I 510
I S50
N 31%

| 2%

7 HHEE IR

W1EW2HE (L

-1%
+1%
0%
+3%
-4%
-4%
+1%
-1%
+2%
+7%
-1%
0%

15 B




MABEEOTESAE (NTHEE  AHS) - BiE
A B 0 D AT B - e o8 B R

REEZE w1 W2 WI1EW2HIEE
rmutRE I 21% 7% 4%
KaRE || 5% 5% +1%
SERIRIN | 2% | 2% 0%
gEma TR | 8% 7% 0%
#rTrwame I 20 R 30% +1%
sEEs BUE AR EY ERIEERER [ 22% B 2+ 0%
sEBUEEE [ 33 B 1% -2%
#Hwms i 10% B 22% +4%
M EERHES [ 20% Bl 20% 0%

9 - ©lpsos SS8Base: Wave 1:2145, Wave 2:1001
SSB. 7 45l 5 571 2575 7/ 1E(COVID-19) i A2 BEB 1 - TTASIEILY T 1550 35 1B A S A BB




P e WEILL LR el Rty
A ULEVELE FIEEEE  UEMELRS 538 TS
BEX MENBEETEY -

BI=EE (TOP 2 BOX)

W1 W2 w1 W2 W1 W2

89% 87% 81% 82% 85% 86%
HIREENBERBIRNICE HICEZHEEZRBER HRERBYAIZEESRHEER

iz i

W1 W2 w1 w2 W1 w2

85% 81% 75% 73% 60% 58%
ZE R EERE - FECER D F HERINE RSN LZZ AT HEEERYAEAZER M

Bic/EHE it B EHE 2

7E o
10 - © Ipsos SS6 Base: Wave 1:2145, Wave 2:1001
SS6. 2 B i 2= T B2 FEATE B MRS ATED - AT T A B S/ B HIAE



P HERASAMEREERSE —(ES5D

BETARESS|LE

AR BYIARE - &R EanAVATLS

w1l W2
I
5%

Ei

[REEBFS
EF{HE/ B
m iHE/ BEAILapp
=Fam AL/ app .
mREE 4/ app
B FEEH app
m T RFIREAS
"RERE 20% 20%
=

5%
15%

21%

33%

200
210 24% 2205  24% 27% 0 20% 18% 20%

ERBEREMR EAURE M BRFEREER BEAZEEMMm BFE N BHE

877> 5% 2 fd

11 - ©lpsos SP4Final Base: (n=Multiple Bases)
SP4. LB EIEE [NALES) f5 - F— e Z 22T E7E 7317



EETE  HEBRASIBERBERBLLAEERT - FAl
S EE R SRR -

mm»

] s wa J—

BERBENINERE 67% 69% +2%
EmBEENINERY 63% 65% +2%
BIAINERTE 64% 64% -1%

BB F AR 52% 54% +2%

18 A 1R N B E AR 75 45% 49% +4%

A appETIRE N8 33% 33% 0%
BIRIRRAAR LRER 28% 29% +1%
JFE PR 425 R B 58 PR R B =0 sz 1+t 64% 68% +4%
EEEFELEEXN 55% 57% +2%

eSS
12- ©lpsos DBase:Wave 1. 2145, Wave 2:1001
SSA. FAYBHEIE SR A1 T R PN T ARES A9 1B




TEEIBEHARE - KEbDIHE B RNR F?
1B o] ge &= R D8 A AR 51 BB 54 A 75

20% [l 17%
47%
55%

ERHELEE Ftﬁzﬂlﬁﬁ ;
BT B RERS 048 LY

19%
55%

m BN A
TS
M58
% 27% 28% 29%  29% 31% 0 33%  30% 31% 34% 28% 32%
N 21% 219 24% 229 23% 24%
MM BRI EmMENE BEFRROINER e pRE BAGNEE AEENappiErT ,LEEEEZ‘FEFH? JERAGEIREE ETEBEL
RS B R 5 e 8 AR#5 RETNE ERgw HAREAXNT BESE
13- ©lpsos SS4Base—Wave 1: (n=1360) ; Wave 2: (n=960) M
SS5. ZHEEA LB AIRIHCOVIDAS) B - LT RN IS L BT




#8 B B %




B fj‘@ M - RESNEEZREEZSHEZ=ENHARE

ERRE

2 BR BB Y EREN 1 =P £ /o o 1@)?%151@%2 & )\‘“EEH% sa
Wl AA EID

AR E % - - Wave 01

BA&ARE /R 42% 20% 19% 22% 28% 26% 34% 23%
REREHSEES 31% 22% 32% 28% 31% 27% 36% 28%
REBHDRES 33% 22% 32% 28% 31% 27% 36% 28%
M FARANERENEERES 17% 28% 21% 20% 17% 20% 28% 13%
EAEMIBIEEREm 13% 7% 24% 22% 19% 23% 27% 29%
BREELLERERS 16% 17% 26% 24% 21% 33% 29% 20%
EREAERRRR 14% 12% 16% 14% 12% 15% 19% 28%
ARABEATRE 23% 24% 22% 20% 20% 20% 19% 25%
HELERARATCHRE/EE 3% 4% 10% 13% 8% 10% 16% 16%

IZ/ESE )
15 olpsos PP3Base: 502 ) BotbRI=
PP3. &R —KIEEL! FEmahs - 7311/ EIEEATL L FFE RS ER EEE B HTER



EEEIBRRE TR RKEZ TR
ABEBEANITREFIRE

AR S R I REEN 7

W2

HAEREEE % - - Wave 02

=R B

REREE

EARE M

=
AR

& /\*"Eiﬁﬁ

EID

B

N

BrEAaE/eH

REREESEEE

REZYHEES
i

16 - ©lpsos PP3Base:513

EEFHANERENEERBE

PP3.RIT—KEE L FEmhT -

42%

31%

37%

25%

15%

19%

6%

16%

8%

BT EEE AR LB L AR 2 AT 2R

13%

32%

32%

20%

5%

13%

12%

10%

16%

29%

25%

25%

18%

24%

23%

8%

18%

6%

27%

29%

29%

20%

22%

30%

5%

23%

7%

24%

26%

26%

19%

19%

20%

9%

19%

5%

19%

33%

33%

24%

16%

24%

12%

24%

13%

21%

21%

21%

31%

20%

31%

14%

21%

16%

27%
22%
22%
23%
24%
35%
9%
24%

4%

EALLAI=S E



\
/

EHEERER FTEEE 7 HEDaa%UP%n‘JZEBmﬁ%"T
EIRE= Ft%ﬁ%ﬁ’])? A

mEeHER NEEEEE

AR s s B IS R RA

W1

B E% - - Wave 01

EEEEREBRHE 12% 35% 33% 37% 43% 22% 37% 48%
EZVURI=ZEEm 42% 17% 34% 19% 22% 25% 15% 17%
BERIERFAER 23% 17% 34% 19% 22% 25% 15% 17%
SZEEEAERH 4% 6% 14% 20% 7% 22% 15% 9%
HRBRERAEE 11% 7% 10% 14% 7% 15% 11% 10%
WAE R REEY 26% 22% 9% 15% 18% 12% 27% 26%
FERFERA 16% 17% 9% 10% 14% 15% 19% 11%
BEEXS 19% 21% 24% 14% 20% 24% 19% 17%
BEBEEAF 2% 3% 3% 5% 3% 8% 8% 6%
EHEEREERES 6% 6% 9% 9% 8% 15% 12% 9%
ERERR TERELRE 4% 4% 5% 8% 3% 8% 16% 8%
ERBEREHAESEE 5% 6% 7% 6% 6% 15% 15% 8%
ARERERAER 4% 5% 5% 6% 4% 10% 12% 5%
MR AEIR KBS 3% 4% 6% 10% 6% 15% 19% 7%

eSS
17 - ©lpsos PP4Base: 857 Batbri=
PPA. BT EHEE L FE dalis FEEZ B B iB E T B 1S 2 &R



)?Eﬂ
Nl

A R S BB YD R PR 3k

AR s s B IS R RA

W2

IR EY - - Wave 02

BAE - B8~ FEEIEGE

—

HH

N RN

&\ EEH

n
[

A[

== Ml

e BER

[EEERREA RS
HFEURZEEm
BEEIERIHFBER
FEEBABRY
HREBEERAESE
EAZBAREEEY
FERBAA
BEKS
HEFBEE AR
EEERERERES

MBS AERKIBER

18- ©lpsos PP4Base: 973

PPA. BT EHEE L FE dalis FEEZ B B iB E T B 1S 2 &R

EDa E






BEERIATERIBERE  SBNEERER/EWBIg C - WE D
TEBFaW Lazada \ ShopeeE@ﬂ%E¢%%

EnE TEERFRAIHE — RER1I0XMBEIOXRBY)EE 2=

Wave 01 Wave 02
Big C (n=289) M 3% Big C (n=125) B 5%
Foodland (n=54) 2%
Makro (n=219) B 2% Makro (n=74) I 3%
. _ 0
Family Mart (n=63) 2% Mom & Pop store (no specific brand) (n=46) I 2%
Max Value (n=39) I 1%
Tops supermarket (n=148) I 1% Tops supermarket (n=67) I 1%
Seven - Eleven (7-11) (n=372 0%
(7-11) ( ) 0 Family Mart (n=31) 0%
Central Food Hall (n=35) 0%
Mom & Pop store (no specific brand) (n=71) 0% Tesco Lotus (n=147) -2% I
Tesco Lotus online (n=30) 0% 2% .
Tesco Lotus (n=323) 0% Seven - Eleven (7-11) (n=186) 0
JD Central (n=31) 0% | Shopee (n=98) -5% .
Lazada (n=270)  -5% [l
— -70
Shopee (n=252) -7% [N Lazada (n=120) ~7% -

n=Retailer Bases
20— ©lpsos MGl ZEBAMEE [CALEF) AN0KATE S - £ F) L TLEERS - EEMHL
MG4. LA K EZEBE [CALEF) - EAKEE [CALEF) #710 XASG7 D -

ey
Iﬂl)

> 7751 1 B 18] 2 B i B A




jﬂ

FRE

B4

CHEEEMEEDIE

5 — A BT

M=

B/

R

ESBlEd

A PISt B ft A $T 2038

Emitea

ZIERNEE
EIRRIEIZER

BERT

BEBYUER
BERNHSE

EREERBENEE

ZERBGIW KR - BE)
I EE#E

=T RIE AR R

BIERNEZEERR

I 55%
57%

I 54%
54%

I 43%
43%

IS 37%
39%

I 29%
33%

I 29%
23%

I 21%
22%

I 20%
15%

B 19%
22%

Il 16%
18%

Bl 15%
15%

Bl 13%
17%

H 5%
2%

m Wave 01
Wave 02

=S ERNER

K==
o= °

=
o
R
ol
§1+i
=
O
\\.LL

m {7 (8~10%))

mEE (4~777)

A (1~37)

H®

IRFRIA
=JERE - 1=FFEE

Base: MG2 n=Wave 01: 251, Wave 02: 119, MG3 n=Wave 01: 269, Wave 02: 124
MG2. FILE T FHIZEEE - BE [/t/( B FEESHIFZE ? B EIEA AT S HIEIE

21 -
R R oW e O EaVisg ) Tor S P




MkEERERR  BEZHEZESBYRERN T

BN ERERE e
e L 109 8% - 10=3F 517 - 1=k =

(0]
E ey TT— A8

— e I 449
eI 1837
)
ERermaEy TS

307 m
| 39% i (8~10%)

[ ] 273@
27% m Wave 01

— 16 wave 02 "EE
mmmyys . 1%

iEieme W 13% )
ey ™ 100

KB P A AT zs ™ 8%

ERBGI BE - EE) W80

Db 1 3%

fi

s
W I
B
W
B0 mf
=z =
N
i

&
IR
pma]
d
S

Wave 02

Base: MG2 n=Wave 01: 251, Wave 02: 119, MG3 n= Wave 01: 269, Wave 02: 124
22 - ©lpsos MG2. TR e FROEER - fEE [/t/( B FEESHIFZE ? B EIEA AT S HIEIE
MG3. ZE T ERE RETEEERT [ (CALEE) I9ZE %P? ?







EEERBAERFEERE  HEHENEELEREE -
\”/5)35//'\?:?'-@?%]‘ &#Shopee - LazadaE’]ﬁ%’fz&A
%)

== 47 =z O e s
ERERER SEERRGHE - RRIORFBRIORBYEE =k
Wave 01 Wave 02
Seven - Eleven (7-11) (n=281) B 2% 3 .
Foodland (n=43) B 2% Mom & Pop store (no specific brand) (n=55) I 3%
Makro (n=158) 2% Makro (n=88) I 204
Max Value (n=40) 2%
Big C (n=294) 1 2% Seven - Eleven (7-11) (n=139) I 2%
Family Mart (n=49) I 1%
Central Food Hall (n=33) I 1% Foodland (n=25) I 2%
Mom & Pop store (no specific brand) (n=74) 1% Big C (n=150) I 1%
Gourmet Market & Home Fresh Mart (n=27) 0%
Tesco Lotus (n=313) 0% Tesco Lotus (n=154) 0%
Tops supermarket (n=117) 0% _
CJ EXpI'ESS (n:30) 0% Famlly Mart (n=39) -1%
Tops supermarket online (n=30) 0% | Tops supermarket (n=48) 1% I
Tesco Lotus online (n=48) -1% |
Big C online (n=35) -1% 1 Shopee (n=106)  -4% .

Shopee (n=182) -5% Il
Lazada (n=186) -5% I Lazada (n=109) -5% [l

n=Retailer Bases
24— ©lpsos ML ZAZMBE [FCALF) FN0KATBD - 5 FIE LT LT  BEAL?
MG4. LA K EEEBE [CALEF) - EAKEE [ [CALEF) A0 KASGE T - EE 2 Sl E E & B i S 44 A2




l\l

-

BEEFENEES

i Hﬂlﬁﬁé

KB R Em — M EY)

SHZE -

HhEBRRNZEERR

BrE1EsH
BRI
AR P E M AT 38

EmZBITItIEE

IR IZER
EHRBBERENEE

BERTS

RENHSE

ZEBYER

ZERBBIN KR - EE)

ISR

I 51%
53%

I 500
56%
37
32%
T
21%
—
38%
[
35%
- 2 = Wave 01
17% Wave 02

H 21%
15%

I 18%
21%

H 18%
26%

Hl 16%
14%

Hl 15%
12%

1 1%
3%

Base: MG2 n=Wave 01: 242, Wave 02: 111, MG3 n:Wave 01: 267, Wave 02: 125

25 - ©lpsos MG2. FIEE LG | AIZER -

R [NALF) FEEEFIRZE ? 5 EE BT 2HER

MG3. EEWFIEIERETEEERT [ CALEF) H9ZF %/9??

SHBEARE  BEZHEREEREMNE - SEmZEE

EEBIERIA
/\E'%E 10=3E8 1 « 1=FFF =

m {1 (8~107))
mEE (4~777)

A (1~37)

Wave 02




mkES

= s 37 =2 O
ExX B ZEm

R Bl HEZBRENZERERHE KBEBEYRE -

|
— BEj

|E

i

]S

il
f

HhEBRRNZEERR

EllEs
BAEMEH

BERTS
BEBYRUER
IR ASER

BEMNHSE

AREPIEE M AT R E
EERBHIW KR - EE)

M E

I
)

N

W

2

I 52%
56%

I 46%
50%

I 33%
40%

N 34%
38%

I 33%
38%

IS 29%
33%

. 22%
31%
Bl 12%
19%
B 12%
12%
M 11%
14%
Il 10%
12%
m 7%
9%

I 2%
5%

m Wave 01
Wave 02

Base: MG2 n=Wave 01: 242, Wave 02: 111, MG3 n=Wave 01: 267, Wave 02: 125

26 ©lpsos MG2. FIUPLLEM L FAIEER - FBE [ [CABS) BRESHEE 2 BEETAFEHEE

MG3. EEWTFIEIERETEEERT [ CA SN #9FERE ?

mif (8~1077)

mEE (4~T9)

REF (1~3%9)

EERBRIR
109 B - 10=FF 81T - 1=FF &=

Wave 01

Wave 02







HEZERFAHERBERE KBV EEDFEWLazadai

ShopeelE ERH =
LHEER DEERFIHE - FRLORABELIORBYEE Y =5

Wave 01 Wave 02
Watson (n=278) M 3% Boots (n=62) B 2%
Sephora (n=37) B 2% _
Big C (n=189) B 2% Big C (n=89) I 2%
Tops supermarket (n=73) g 2% Wat -117 o
Seven - Eleven (7-11) (n=310) 1 2% atson (n ) I 1%
Central (n=114) 1 1% Tops supermarket (n=37) I 1%
Boots (n=137) 1 1% _
The Mall (n=48) | o The Mall (n=26) | 1%
Beauty Buffet (n=42) 1% EveAndBoy (n=26) 1%
EveAndBoy online (n=28) 0%
JD Central (n=26) 0% Central (n=51) 0%
Konvy.com (n=41) 0% Tesco Lotus (n=110) 0%
EveAndBoy (n=55) 0%
Beauty Buffet online (n=28) 1% 1 Beauty Buffet (n=27) -1% |
Big C online (n=35) 1% 1 i i _
Tesco Lotus online (n=43) 1% 1 Seven - Eleven (7-11) (n=146) -4% .
Tesco Lotus (n=216) 2% 1 Lazada (n=96) 4% .
Lazada (n=251 -49
( ) 4% Shopee (n=101) 6% -

Shopee (n=268) -6% N

n=Retailer Bases
28 - ©lpsos MOGLZEEZMEE [[CALEF) INORAED - #FEINLTEBL  BEHL?
MG4. LA K EZEBE [CALEF) - EAKEE [ [CALEL) A0 KASGE T - EE 7 Sl a2 & B i & 44 A2




FRRAEBEERERE  R7IBERN R HEZIZS
% W O @ R 1
EWRER — B

PEREIRISHNEZESARE EERIEKRIA
. 54% 1097 E3k - 10=3FE% - 1=3FE=
BE/IEHE 44%

0,
gy TH— 700

. I 37%
ZIUMEE 37%

FEEMERE AT T 500 u 17 (8~10%)

I 32%
EREREET 34%

i 6 prs e, 30%
2 HERERE 310 mEE (4~75)

[ |
o o Wave 01
BAE IRT% 21% Wave 02

sy . 250 K47 (1-35)

25%
iEioes T 5%

SnBiERSoDE T 4%
EERISGI E - 5 e 1%
EEpESE . 1%

B | 2%

Wave 02

Base: MG2 n=Wave 01: 251, Wave 02: 113, MG3 n:Wave 01: 268, Wave 02: 125
20_ ©lpsos MG2 FIMLEL/EN FHTLER - E [ [CABL) [FREENRZE 2 AEEN BT EEE
MG3. ZE T ERE RETEEERT [ (CALEE) I9ZE %P? ?




MEMEBERARE B HEREEZ=2EmMNEE -

S fREm - Bi2AS

EBRISNEZESRAR EEBIEERIA
. 109023 @ 10=FEBH ~ 1=FFF==
Erpyy T— e

gy T — 406

oo B 36%
EmcetBER 37‘%

0,
e T R m 7 (8-10%)

\ oo e e oo s s T 32%
SRBEEENEE 350

BT _231%2/0 m Wave 01 B (4~79)
snEenng T 55 Wave 02
mEgmE YR T 22%, FIF (1~35)
GiE7izeE Ta L%
EEpESE . 13%
FR PR AT e ™ L Wave 01 Wave 02
EERHGIW BE 2R W 100

0
PSS )

H

Base: MG2 n=Wave 01: 251, Wave 02: 113, MG3 n=Wave 01: 268, Wave 02: 125
30— ©lpsos MG2. FIMLELEGL THEERE - MBE [(CABL) FERZENRZE 2 AEENET SRR
MG3. ZEUWTFERE REGTEEE R [ (CALEF) FIZEEE ?




RKAIZIE - BRIFEZEmMm

4




== i

HEZERBHERIBHERE - H—JiUDZ_:\EﬂE?EE%QDBig C,
7ElevenfZE ERIOJEE - WORL/DE E'EPT‘ﬂ'—iétZDLazada, Shopeefg &

EERREEM TEERRIHIK — RARIOXABEIORBYEE 2 =B
Wave 01 Wave 02
Boots (n=159) M 4%
Watson (n=240) B 4% Seven - Eleven (7-11) (n=161) . 4%
Big C (n=225) 2% Big C (n=117) . 4%
Seven - Eleven (7-11) (n=288) 1 1%
Fascino (n=29) I 1% Tops supermarket (n=56) I 3%
Tops supermarket (n=136) 0%
Chulabhesaj (n=34) 0% Boots (n=72) | 1%
Tesco Lotus online (n=46) 0% Watson (n=129) 0%
Boots online (n=29) 0%
Tops supermarket online (n=29) 0% Watson online (n=39) 0%
BKK drugstore (n=45) -1% |
Big C online (n=41) -1% 1 Tesco Lotus (n=131) -1% I
Tesco Lotus (n=253) -1% 1 Shopee (n=128) 30 l
Watson online (n=63) -1% 1
Lazada (n=231)  -5% Il Lazada (n=127) .70 -
Shopee (n=235) -5% IH

n=Retailer Bases

32— ©lpsos MOGL EMEME L ALEL) A0 KATEP -

DN EML T LT - EEHER?
MG4. a)zigf%“%‘/fﬂﬁa CALESN - HAFIEE [CALEF) FIL0 KASEEF - .

7751 B 1E] 2 i B A




ARIBRE HEDZBHEBBERRE
?%577_5&*  EEARAEFAIIGEMNRE
ERIREER - HERY

PHEERENEERR

R T — 0036

., I 48%
BRI 55%

RSP AT s - 37

ot — ey 37
ERZTHEE 47%

B 30%
EnmetBERF 21%

. _ 0,
ZHERNRE “%%5% = Wave 01 mEE (4~79)
EiEvieEeE, T 23% ) i

CER 29% Wave 02
EER . 209

26%
0,
sxmeneE T %y

o 0,
mpmpgy gy e 8%

Bappsy e 180
PERBOEN BE - EE) . 140

— 0
bl bessm W AQ%

\I| |

/

IRFRIA
=JERE - 1=FFEE

m {7 (8~10%))

A (1~37)

Wave 02

Base: MG2 n=Wave 01: 241, Wave 02: 119, MG3 n=Wave 01: 268, Wave 02: 126
33— ©lpsos MG2. FSIMLLEL AL THIELER - MBE | {AMS) BEEBHRIE 2 FEET BT EE
MG3. ZEUWTFERE REGTEEE R [ (CALEF) FIZEEE ?




\

WMHEHE

MEREEMWBRE  BEEWEREST  ESAGEREAN
B EREEESESTREERBEZRE -
BERREESR - BiEES

PEREIRISHNEZESARE g%?ﬁﬁ*%iﬁ
N 45% =JEEH - 1=3FE =
R4 54%

I 42%
EnmcetBER 46%

I 41%
B SY 53%

oo e s e 1 e N 40%
EHEERENEE 42%

ot — 1 ey N 37%
ERSTieE 49%

e I 329
23 ERIEE 3596 = Wave 01 mZE (4-75)

0,
B R I 25\4,06% Wave 02

smyys . 21 R (1~3%))

3 A= 0
BEpHSE L%

SE RGN BE s T 13%

=
o
3
ol
§1+i
=
O
\\.LL

m {7 (8~10%))

30
rEIRA A e b - 116/((’)/0 Wave 01 Wave 02
FEHPI s AT e . 136

. 0
Bl bEsm | 16/8A)

Base: MG2 n=Wave 01: 241, Wave 02: 119, MG3 n=Wave 01: 268, Wave 02: 126
34— ©ipsos MG2. FIIMLLEL AL THIELER - MBE | {AMS) BEEEHIFE 2 FEET BT HEE
MG3. ZEUWTFERE REGTEEE R [ (CALEF) FIZEEE ?







ﬁ%% IRREERIBERE - HEIENEZRBEDWatson -
DEEBFEUWShopee - LazadaE’Jﬂ%%’i’fﬁz
1@)\“7@% : BEERRHE — FARLORFIBELOR B 25

Wave 01 Wave 02
Big C (n=296) H 2% Boots (n=38) I 2%
Central (n=115) B 2%
Watson (n=174) i 2% Watson (n=83) | 1%
Seven - Eleven (7-11) (n=396) 2% .
= 1%
Tops supermarket (n=146) 1% Big C (n=118) | 1%
Boots (n=80) I 1% Central (n=51) | 1%
EveAndBoy (n=26) 0%
Tesco Lotus (n=317) 0% Seven - Eleven (7-11) (n=181) | 1%
Tops supermark_lt?:lonl\l/ilni En:ig 83 Tesco Lotus online (n=25) -1% |
e Mall (n= 0
JD Central (n=37) 0% | Tops supermarket (n=60) -1% |
Central online (n=25) 0% |
= -10
Tesco Lotus online (n=48) -1% 1 Tesco Lotus (n=135) 1% I
Big C online (n=37)  -1% I Shopee (n=136)  -3% [}
Shopee (n=268) -3% W
Lazada (n=266) -5% [l Lazada (n=130) -4% [

n=Retailer Bases
36— ©lpsos MGLZEBZMBE (ML) FI0KAED - 5L EIWLTEELS  BEER?
MG4. 5% {Efﬁ%”%‘/‘gﬂﬁa CAZEEN - HEARFKIEE [CALEF) FI0KACER T - B 5 BB ZE &g E 4 X?




EiEEE - HEZ B

EAEERm - BEEY

Lmly
(TET

HhEBRRNZEERR

=R

MRz ESER
BEBYUER
ZERBBN KR - EE)
ERENHSE
EHBEBERENEE

I EE#E

I 56%
51%

I 56%
67%

I 39%
41%

I 36%
41%

IS 32%
39%

I 32%

0,
250/39 % m Wave 01
_ 0
27% Wave 02

. 22%
17%

I 21%
19%

I 138%
18%

Il 18%
18%

Bl 15%
22%

M 11%

Base: MG2 n=Wave 01: 256, Wave 02: 117, MG3 n=Wave 01: 272, Wave 02: 125

37— ©lpsos  MG2. FIULLEMEL FHITER - FBE | [CABH) BEESHEE 2 BEETAFEHEE

MG3. EEW T FIEIERETEEERT [ CA SN #9FEE ?

1R A IS B RV B S -

m{f (8~1077)

mEE (4~777)

AF (1~3%9)

TEERRRA
107 &% - 10=3F8# ~ 1=FFE=

Wave 01




MmEERERE

BAZEERm - EREEE

HEZR M BEEIMIE

ERBISHNEERE
) I 19%
I 4%%
By (— 4
Emzmies (T
EREEEES [ | 41:1)/5%
SRTEEENEy -
GESE A 3%;& m Wave 01
23 ERNEE | ] 239]%; Wave 02
0
gy ys . 1%
ipmeen W 10
REpzse W 18%
RRHMASEmATRE ™%,
BERBGIM R Em) W9k

M EEE

1 1%

Base: MG2 n=Wave 01: 256, Wave 02: 117, MG3 n=Wave 01: 272, Wave 02: 125

38— Olpsos  MG2. FIUMLLEMEL FHITER - FEE | [ABH) BEESHEE 2 BEETAFEHEE

MG3. EEW T FIEIERETEEERT [ CA SN #9FEE ?

m {7 (8~10%))

mEE (4~777)

A (1~37)

ENMERSEAERT -

SEEIERR

NEZR - 10=FFFW - 1=3F8=







BIEHERE  BFRIVREBFEY
N JL | N == M/
BEBBHTEBAERE BV RERF5UWLazada,
R E STV ES L TR T
==] Cx 72 B
Shopeefg ERER - WIBNE2ERBRBEBENIKE
= 7 I (. TE ==C o o= - 2 = =575 ==
EFRE SEEERFXEHE — RRI0RMBEIOREM EE 2 =IE
Wave 01 Wave 02
Samsung (n=166) Hl 6%
Big C (n=224) H 3% — 6%
Central (n=142) B 2% Samsung (n=65) . ’
The Mall (n=71) 0 2% _ 0
Jaymart Store (n=49) I 1% Tesco Lotus (n=106) I 3%
Paragon (n=48) I 1%
Telewiz (n=37) I 1% Homepro (n=42) I 2%
Apple Store (n=51) 1%
Jaymart Store online (n=34) 1% The Mall (n=39) I 1%
Tesco Lotus (n=215) 1% 0
Emporium (n=29) 1% Power Buy (n=71) 1%
Power Mall (n=35) 1%
Power Buy (n=121) 0% Central (n=60) 1%
Homepro (n=102) 0%
EmQuatier (n=28) 0% JD Central (n=28) 0%
Central online (n=33) 0%
Homepro online (N=32) 0% Big C (n=89) -1% I
Apple online (n=25) 0%
JD Central (n=39) -1% 1 Lazada (n=142) -8% -
Samsung online (h=47) -1% 1
Power Buy online (n=44) -1% 1 Shopee (=134 -109
Big C online (n=43) -1% 1 pee ( ) 10% -
Tesco Lotus online (n=33) -2% 1
Shopee (n=250) -6% N
Lazada (n=297) -90, I
n=Retailer Bases
40— ©lpsos  MOL.ZBZMHA |1t \MEE] MN0 KBS - 5 ) F L EEES - JEHB?
RECAKELEEET [CALEF) - EARKBEE [(CALEF) IO XSG T - BE 7L e E EEEE#EA?

MGA4.

AX 0N /Dy




B1% - BAMR/EEENRERE

==
==h

AR

HhEBRRNZEERR

I 43%
47%

43%
44%

31%
30%

J==yu]s|

23 Rags T 28%
31%

=z

EmEaApEy - 200,

= A7z I 25%

BB P st a1t A T 22 T 24%

B s s o I 229
R3S M. 22%

i B aruyszz I 21%
RERmE Y oY . 21

#EIRTTZ A8, M. 2000

SRBIEME e - 19%
0
PERBAIW BE - B2 .

\ eesm 1 2%
D= o7

Fa1% -

BRI
g I

2oty I

—_

m Wave 01
Wave 02

17%
15%

Base: MG2 n=Wave 01: 255, Wave 02: 117, MG3 n=Wave 01: 267, Wave 02: 124

41 - ©O|
PSOS  NIG3. BT TR B A | fEAJBR FOTER 2

AY

2F FTE=E

Y

il

W iF (8~107%7)
T (4~77)

AF (1~3%9)

MG2. FIFLE X THIEERE - FEE [[CALRF) FEEEHIRZE ? 5 EEA BTS2 HTER

=

B °

m

EWIERIR
107 &% - 10=3F8# ~ 1=FFE=

Wave 01




EEABEEERBREE BZHEZZSEBR - 8K
FREBEHZEZFR
ET0% - EREE

PEREIRISHNEZESARE EERIEKRIA
Erzpsy N 36% 1097 E3k - 10=3FE% - 1=3FE=
ARl 46%

EF [ ] 342/5-)%

2 = I 309
aRET 37%

= I 28
RS 36% m {7 (8~10%)

ERSiragE M. 2
23 EmRE - 2% = Wave 01 m B (4~79)
SRBEREnE: M 24% Wave 02
=

o

.>_N+.

& =

24%

BpspEyhye %%‘;//% A4t (1~37)

2 I 19%
BRENHSE Ry

AR iEELE: Il 16%
15%

FERBBINERE - EE) Il 1(83//0

AREPIEE M AFTAE 11i’33AJ
PLEEE | 2%

Base: MG2 n=Wave 01: 255, Wave 02: 117, MG3 n:Wave 01: 267, Wave 02: 124
42 ©lpsos  MG2. FIUMLLEMELN FoEER - B [t AL BEEEHAE 2 BEETETENER
MG3. ZEUTFERE RETEEERT [ (CALEE) I9ZE %/%? ?







HEZEH B E! HEFT LRE - BIENEZBHmABIg CX
Foodland « 1@/ 0 EMEFREE7ElevenlB E R EE m ©

REZR: TEERFLIAR — ARI0RABEIOREYEE 2=

Wave 01 Wave 02
Foodland (n=49) W 3%
Family Mart (n=123) B 2% Big C (n=73) I 2%
Makro (n=96) B 2%
Max Value (n=49) B 2% Foodland (n=26) I 2%
Big C (n=175) 2%
Tops supermarket (n=70) 2% Family Mart (n=57) I 1%
CJ Express (n=52) 1%
Jiffy (n=38) 1% Tesco Lotus (n=81) 0%
Mom & Pop store (no specific brand) (n=156) 1%
Tesco Lotus (n=184) 0% Tops supermarket (n=31) 0%
Villa Market (n=30) 0%
Central Food Hall (n=25) 0% Mom & Pop store (no specific brand) (n=107) 0% |
cigardd.com (n=29) 0%
ezigzaa.com (n=31) -1% | Makro (n=40) 1% I
Ecothai.com (n=28) -1% 1
Thai Vape Shop (n=43) -3% W Seven - Eleven (7-11) (n=172) -3% I

JD Central (n=73) -4% H
Seven - Eleven (7-11) (n=340) -7% |l

n=Retailer Bases
44 - ©lpsos MOLZEBEZEE [FCALEF) INORAED - #FEINLTEBL  BEHL?
MG4. LA K EZEBE [CALEF) - EAKEE [ [CALEL) A0 KASGE T - EE 7 Sl a2 & B i & 44 A2




EEIFHE  REEBYINNREEEZMSEMNER -

RERm - AEEY
fiEBISISHNEERR s
?JELLEI:I TE’J%E.41§()/ g ﬁﬂg%iﬁ
g pyy  — 1% 109 8% - 10=3F=lF - 1=FF5=

, 40%
Ay — 0%

P [ N 0,
SHER Y - 5%

ERS gy -S4

ERREAEy M. 2%

EIEvReE . 200 = Wave 01

FAZ IR ] %%‘(’)//o Wave 02
0

SExBEEEngE E 25%
&

m {7 (8~10%))

mEE (4~777)

Zﬁ REF (1~39)
REnsE W 23

R AT e  E-—-23%
0

RERRS(FIN P - ) W 19%

E2g:] Anhz=z R 17%
HE;%#%E/JXQ—O— 36%

M Feesm B 4%
J’/{J: E 70\ 7%
Base: MG2 n=Wave 01: 196, Wave 02: 96, MG3 n=Wave 01: 265, Wave 02: 126
45_ ©lpsos MG2 FIMLEL/EN FHTER - E [[CABL) FREENRZE 2 A EENETEIEE
MG3. ZEUWTFERE REGTEEE R [ (CALEF) FIZEEE ?




MEBRERE  BFAMTERERRBNEZR=ZS -

REZm - EElgE
PREEBRNEERR T EEE I
109 8% - 10=FF 1T - 1=FF &=

oy — 57

0,
23)E QM T 44%

EEBEE | Zlgoo//g

I 37%
m {7 (8~10%))

JEE N E
BB S 3%

SHBE
— . 0,
ER iR . 5%

= 0O =5

H

M
>mm

== Z
B RT3 20% = \Wave 01 mIE (4-75)

i gy — 28% Wave 02

gy . 22 K7 (1~3%)

P RTS (B - ) T 18%

R HPIsk B A 4750 T 18%

0,
ip7rizaes W 1%
A= 0
REos e Tl 16%
0,
M e ¥ 40

Bz Z5/E]
Base: MG2 n=Wave 01: 196, Wave 02: 96, MG3 n=Wave 01: 265, Wave 02: 126

46 - ©lpsos MG2. AL EEm FHIEEE - EE [UAZEF IFEESHIFZE ? B EEA AT S IEIE
MG3. B E T EFE LA RE BT | A SEF) HIB & 2



+HE§=D

W)\ﬁ‘ﬂﬁ'{— i il_nn. e




D IREBFaLazada,

N
TIE)
ﬁt

BEZEBRBEEGEIBERE 1
Shopeefs B BB S

B Em: TEERKX&EE — RRIORMBEIORBYEE ZZEIR

Wave 01 Wave 02
: - Il 5%
Fogéglla(r:mﬁngig; B 3% Mom & Pop store (none brand, none specify) (n=69) I 3%
- B 2%
Villal\lf/laz:rrlfe'frégiig 1 1% Tops supermarket (n=59) I 1%
0,
Tops SUPI\jfmfi/fk:?t (2:14118 |I 30//: Seven - Eleven (7-11) (n=177) I 1%
ax Value (n=
Central Food Hall (n=30) . | 0% Big C (n=118) I 1%
Mom & Pop store (none brand, none specify) (n=128) 0%
Tops supermarket online (n=29) 0% Makro (n=86) 1%
Tesco Lotus (n=274) 0%
Family Mart (n=97) 1% | Family Mart (n=33) 0%
Big C online (n=35) -1% 1

Tesco Lotus online (n=51) 1% 1 Tesco Lotus (n=129)  -2% I

Lazada (n=80) 2% N
Shopee (n=80) 2% W
Seven - Eleven (7-11) (n=328) -3% W Shopee (n=26) -2% I

Lazada (n=32) -2% I

n=Retailer Bases
48 - ©lpsos MGLZEBZBEE [ AML) MI0KAGBD - 5L ENLTLEELS  [BEER
MG4. LA K EZEBE [CALEF) - ZEAKEE [ [CALEF) A0 KASGE T - EE 7 e E & B i S 44 A




[LLTI

B hEhBE
ERERTT
EEER - BEHRY

mEBEERNEERR

=

EERHE‘ZE‘Q_ 5’882 m Wave 01

IR TIR e gy M 5000 Wave 02
0
Bep = I 30%
AR
X PP i A 4T 3 I 29%
30%
SHRBEESH s I 27%
29%
RERB (AN R 52 M-_-_23%
=y =l 22%
BEENEZE 155
J’XJ:l:b/ Y l 4%
Base: MG2 n=Wave 01: 209, Wave 02: 108, MG3 n:Wave 01: 269, Wave 02: 126

49— ©lpsos MG2. FIUPLEMTL FAIEER - BE | [CABS) BRESHEE 2 BEETAFEAEE

MG3. EEWFIEIERETEEERT [ CALEF) H9ZF %/%??

7 REBHEHEZEHREEARBRAE

m {7 (8~10%))

mEE (4~777)

A (1~37)

[T

TEERRRA
107 &% - 10=3F8# ~ 1=FFE=




MEEEERERR  BFTAZeE=2= -

BISEm - BRERE

HhEBERNZERR

SERBRIA
A I 54%

A 10025 - 10=3EBH - 1=k =
41%
ERR T M- 1%
S H g e I 39%
EREBEENE 39%
Em% f&/ﬁ?i_ 36%
o m 7 (8~10%))
%R 5 I 35%
31%

RS _ 32% m Wave 01

ZFEMRE F“_ 3&;’/& Wave 02
0

IR R IZ 525y I 12%

mEE (4~77)

A%F (1~397)
HEERYM< I 17%
18%

BEnEsE 15;@

AR HPI A AFT 225 Il 12%
14%

B PRSI IS E - B2 I 12%
10%

M EEml 3%
Base: MG2 n=Wave 01: 209, Wave 02: 108, MG3 n= Wave 01: 269, Wave 02: 126

50 - ©lpsos MG2. FIVIIEE e FHOTER - BE AR R EEHEE B EET B EIEE
MG3. EEWFIEIERETEEERT [ CALEF) H9ZF %/9?9




ABOUT IPSOS

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful
insights into the actions, opinions and motivations of citizens,
consumers, patients, customers or employees. Our 75
business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or
observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext
Paris since July 1st, 1999. The company is part of the SBF 120
and the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg
IPS:FP
WWW.ipSos.com
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GAME CHANGERS

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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