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Mom and baby shop (Concung, Bibomart, etc.) (n=51) B 3% o o :53 m 0
Provision store (n=212) B 20 0.0pFoo (n: ) 3%
Street vendor (n=71) B 2% Co.opMart (n=79) B 2%
Convenience store (Circle K, Family Mart, etc.) (n=153) B 0% _ ~ Street vendor (n=33) B 2%
Bach Hoa Xanh (n=133) 1 1% Convenience store (Circle K, Family Mart, etc.) I 1%
Big C (n=192) 0% (n=72) 1%
Lotte Mart (n=67) 0% Beverage stores (n=39) 1%
Aeon (n=67) 0% Aeon (n=34) 1%
Beverage stores (n=60) 0% Big C (n=98) 1%
Metro / Mega Market (n=45) 0% Bach Hoa Xanh (n=71) 0%
Bach Hoa Xanh online (n=25) -1% Lotte Mart (n=45) 0
Individual sellers on Facebook (n=47) -1% Individual sellers on Facebook (n=34) -1%
Individual sellers on other social network/private website/app (n=27) -1% Vinmart/Vinmart+ online (n=32) -1%
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Pharmacy (n=120) Il 4% Medi _5g
Specialized beauty/cosmetic stores (n=139) M 3% o ) edicare (n=58) 3%
Watson (n=25) | 0% Specialized beauty/cosmetic stores (n=89) B 2%
Guardian (n=76) | 0% Lotte Mart (n=59) I 1%
Shopping Mall/Department Store (n=85) 0% Aeon (n=47) I 1%
Lotte Mart (n=103) 0% Metro / Mega Market (n=33) 1%
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Big C Online (n=34) 0% Shopping MalliD iment St 57
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Wave 01 Wave 02
Pharmacy in hyper/supermarket (n=161) Il 6% Pharmacity (n=89 6%
Pharmacy inside hospital (n=202) Il 6% ty (n=89) L]
Individual pharmacy (n=277) B 3% Pharmacy in hyper/supermarket (n=67) B 3%
Phlc An Khang (n=64) 1% i o 0
Long Chau (n=64) 1 1% Pharmacy inside hospital (n=99) I 2%
Pharmacity (n=170) 1 1% Specialized supplement/vitamins stores (n=53) I 2%
M§ Chau (n=36 0% .
y Eco En:34; 0% Long Chau (n=27) I 1%
Medicare (n=78) 0% Pharmacity Online (n=31) 1%
Guardian (n=73 0%
USL;IZ 52:39; 0% Individual pharmacy (n=157) 0%
Guardian Online (n=29)  -1% Medicare (n=35) 1%
Specialized supplement/vitamins stores (n=110) -1% _ 104 I
Individual sellers on other social network/private website/app (n=27) ~ -1% Sendo (n=29)  -1%0
Sendo (n=68)  -1% Lazada (n=65)  -2% [i
Individual sellers on Facebook (n=84) 2% 1 o
Pharmacity Online (n=62) -2% W Individual sellers on Facebook (n=44) -3% [ |
Tiki (n=111) 2% B Tiki (1=52) -5% [l
Lazada (n=140) -3% M
Shopee (n=181) -6% il Shopee (n=83) -5% Il
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e pp M—40%

EDSEEEL . 34%

Enn 32%
ERS it iey M. 32 a7 (8-10%)
R PI st R A 4] 203 T 2906
SRR (BN B - EE) M- 2000 = Wave 01 " EE (4-75)
=5 Epxy M. 27% Wave 02
FEE ARy M. 2 7% RF (1~39)

BEERE Y Rk . 26

GENE Az B gy I 22%

' Bz Wik 28%,
53 =2 = I 22%
EREBEBENEE 24% Wave 01

Ehg S . 21

sesm | 2%

Base: MG2 n=Wave 01: 227, Wave 02: 105, MG3 n=Wave 01: 254, Wave 02: 126
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seiz [ 34%
ERSTEE 34

== O Eéﬁ@@ I 34%

FEROE 33%

BigmEyEy — %
BRI e . 260 m {7 (8~10%))

B&/E -153%
0 m \Wave 01 ] (4~7§3\)

e -220?5;? Wave 02
=k E Bl 18%
BEERNEHS 20% KiF (1~3%)

JZ= (3 Bed 0
IIEI[I]E/)IL HEnM - 1280&

BERB G BE - ) . 16%

Bl 15%
ZERHNRE 21%/0 Wave 01 Wave 02

AR HPIs Rt AT S0 T 13%

\ ecsm 1 4%
J//{J:E/\\\ 7%

.J

=24

A
I=H

¢

Base: MG2 n=Wave 01: 227, Wave 02: 105, MG3 n=Wave 01: 254, Wave 02: 126
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Wave 01
Beauty/cosmetic/personal care brand exclusive outlet (n=123) Il 4%
Provision store (n=180) M 3%
Specialized beauty/cosmetic stores (n=107) B 3%
Pharmacy (n=104) B 3%
Mom and baby shop (Concung, Bibomart, etc.) (n=102) H 2%
Medicare (n=51) B 2%
Convenience store (Circle K, Family Mart, etc.) (n=143) 1 1%
Aeon (n=54) 0%
Shopping Mall/Department Store (n=85) 0%
Lotte Mart (n=104) 0%
Co.opMart (n=154) 0%
Personal care brand website/app (n=28) 0%
Individual sellers on other social network/private website/app (n=27) 0%
Big C Online (n=39) 0%
Lotte Mart Online (n=30) 0%
Guardian (n=39) -1%
Wetmarket (n=38) -1% 1
Big C (n=187) -1% 1
Sendo (n=82) -1% 1
Tiki (n=132) -2% Nl
Individual sellers on Facebook (n=95) 2% N
Lazada (n=164) -4%
Shopee (n=222) -5% ma
36 - ©lpsos MGl ZBXEF [ AMFF) AIL0KALR S - 7 S INLET LB - fEEAER?

MG4. LA KEZEBE [WALES) - EARFKEE [CALEF) F910 KASEEF -
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s BEERFIWE - RRLORFIBE10R B EIE 25

Wave 02

Mom and baby shop (Concung, Bibomart, etc.) (n=50)
Provision store (n=92)

Medicare (n=34)

Specialized beauty/cosmetic stores (n=55)

Pharmacy (n=53)

Convenience store (Circle K, Family Mart, etc.) (n=63)
Beauty/cosmetic/personal care brand exclusive outlet (n=51)
Aeon (n=42)

Co.opMart (n=82)

Shopping Mall/Department Store (n=61)

Big C (n=105)

Lotte Mart (n=55)

Tiki (n=62)

Sendo (n=43)

Individual sellers on Facebook (n=40)

Shopee (n=138)

Lazada (n=88)

775l je e £ B 1 E A

( #0Lazada,

M 4%
M 4%
H 3%
B 3%
2%
2%
I 1%
0%
0%
0%
-1%
-1%
-1% 1
2% 1
2% B
-4% W

-5% Il
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EHREERBENE

B = RS

RENHESE

MR AR

HIEBYIR

M EE##

I 50%
44%

N 43%
40%

I 39%
38%

I 34%
32%

I 34%
36%

[ 33.%
25% = Wave 01

5 N 30%

28% Wave 02

5 I 28%
24%

I 25%
23%

B 21%
22%

N 21%
20%

Bl 20%
27%

I 2%

Base: MG2 n=Wave 01: 239, Wave 02: 119, MG3 n=Wave 01: 255, Wave 02: 124

WEE T A ARIERN Y

m {7 (8~10%))

mEE (4~777)

A (1~37)

EEREIRERIR
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Wave 01
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JEERAXE
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IS 35%
36%

I 34%
39%

= I 34%
40%

I 32%
37%

I 29%
36%

. 22%
23%

I 21%
27%

m Wave 01
Wave 02

=] Bl 14%

19%

Bl 14%
21%

M 11%
20%

M 11%
17%

M 10%
19%

B 5%
6%

Base: MG2 n=Wave 01: 239, Wave 02: 119, MG3 n=Wave 01: 255, Wave 02: 124
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Nguyén Kim, Thé Gi¢i Di bPong - MBIV EEBFE LEE -

Btk TEERXQBX - KARIORMBEIOXEYEEB Z =R

Wave 01 Wave 02
Nguyén Kim (n=134) B 5% 2 Kim (n= Bl 5%
Thé Gidi Di Pong (n=255) B 2% Nguyen Kim (n=73)
FPT (n=146) B 2% Thé Gisi Di Dong (n=132) W 3%
Vién Théng A (n=68 B 2% . x N 0
Bach Lgng En=33; . 20/2 Vién Théng A (n=38) B 3%
Pico (n=37) 2% Dién May Xanh Online (n=33) B 2%
Shopping Mall/Department Store (n=61) 1 1% B 1%
pién May Xanh (n=205) 1% FPT (n=82) 1
Individual Electronic Stores (n=58) 1% MediaMart (n=33) 1%
MediaMart (n=60) 1% - , 0%
Phong Vi (n=61) 1% Individual Electronic Stores (n=29) 0
FPT Online (n=42) 0% pién May Xanh (n=115) -1%
Individual sellers on other social network/private website/app (n=26) 0% o . -1% |
Metro / Mega Market (n=35) 0% Thé Gi¢i Di Béng Online (n=38) 0
Individual sellers on Facebook (n=56)  -1% Tiki (n=68) 2% 1
Nguyén Kim Online (n=33)  -1% 20
Tiki (n=135) -1% 1 Sendo (n=51) 3% W
Sendo (n=74)  -1% & FPT Online (n=31) -3% Wl
Dién May Xanh Online (n=61) -2% W 3% .
Thé Gi6i Di Pong Online (n=76) -2% M Lazada (n=78)
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P S 9
23 ERM g - 3%

By W— 82

_ . 0,
ERE Ty . 30

[0)
EpRy . 20%
R I 27%
EmEARET St = Wave 01 nEIE (4-79)
BEsEE Ay . 2T Wave 02

SEEREGIN BE . E) . 23%

FREIs s ATy . 2L

Il 20%
R RS B 21‘%

EENESE 1%

wn s rrere- A 18%
SHEEEENEE 23%

= 0%
PAEESE | 2%

m {7 (8~10%))

A (1~37)

Base: MG2 n=Wave 01: 228, Wave 02: 122, MG3 n=Wave 01: 251, Wave 02: 125
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ZEBYRIER
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EmehaBF
EREBRENEE
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RENHSE
AR EPIEE M AFTRE
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I 32%
36%

I 31%
31%

I 31%
31%

N 30%
32%

. 29%
31%

. 27%
31%

- 20%
25%

Il 20%
22%

Bl 19%
17%

Bl 19%
27%

Il 18%
25%
M 14%
20%

M 11%
8%

m Wave 01
Wave 02

Base: MG2 n=Wave 01: 228, Wave 02: 122, MG3 n=Wave 01: 251, Wave 02: 125
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CEBSEEEEEEEE
£ =2,
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Wave 01

Tobacco Kiosh (n=161)
Street vendor (n=99)
Wholesaler / Retailer (n=205)
Eating / Drinking outlet (n=89)
Coffee Shop (n=179)

Convenience store (Circle K, Family Mart, etc.) (n=182)

Specialized store for e-cigarettes (n=138)
Specialized e-cigarette website/app (n=122)

Individual sellers on Facebook (n=108)

Individual sellers on other social network/private website/app (h=90)

Provision store (n=311) -14% -

Wave 02

B 2%
H 2%
B 3%

2% Street vendor (n=67)

Tobacco Kiosh (n=92)
Coffee Shop (n=101)

Convenience store (Circle K, Family Mart, etc.) (n=90)

1% Eating / Drinking outlet (n=56)

1% Individual sellers on other social network/private website/app (n=45)

1% Specialized store for e-cigarettes (n=75)
-3% Individual sellers on Facebook (n=80)
-3% Wholesaler / Retailer (n=133)

5% I

Specialized e-cigarette website/app (n=80)

Provision store (n=156)
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REZm - WEEY
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23 Mg M—" 38%

EREEAET W 5%
FEip7; I 33%

19%
BRI _2 4%/3%
ERBEBENEE _190/33%
ERSiisgs %%(:{/% m Wave 01
BEMEH _23%/0/0 Wave 02
ZERBEGEIN BE - EE) 3%/0
EESRBYIRIMR -8%/8%

ARHEE M AFTRE 2%

ERRIEE sy 2%07%())/0

BEMNESE Il 15%
18%

Base: MG2 n=Wave 01: 197, Wave 02: 106, MG3 n=Wave 01: 253, Wave 02: 125
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AR PIEE B A 3T 3258 Il 19% e e
- 13% Wave 02
RERFHSE Il 17%
18% AF (1~3%9)

RREMRT Il 17%

13%

ZFEmRIRE Il 15%
12%

AIRMAEASE: Ml 15%

12%
FERBEGIN BE  BE) | e
0
BB | 2%
3%

Base: MG2 n=Wave 01: 197, Wave 02: 106, MG3 n=Wave 01: 253, Wave 02: 125
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BisEm BEEERF&IZE — RRIOXRMBEBEIOXRBEY)EE 2=

Wave 01 Wave 02
Provision store (n=231) 7%
Big C (n=165) H 2% Provision store (n=124) B 3%
Co.opMart (n=152) 0 2% . _ i 2%
Bar / Pub (n=59) B 2% Big C (n=102) 0
Aeon (n=65) 0 2% Beverage stores (n=77) 2%
Lotte Mart (n=111) 1 1% Bar / Pub (n=31) I 1%
Metro / Mega Market (n=80) 1% _ 0
Family Mart (n=69) 0% Lotte Mart (n=42) | 1%
Wine stores (n=104) 0% Vinmart / Vinmart+ (n=92) 1%
Wetmarket (n=72) 0% Co.opMart (n=63) 0%
_ 0
' Beverage stores (n=121) 00/0 Wine stores (n=51) 0%
Shopping Mall/Department Store (n=58) 0%
Vinmart / Vinmart+ (n=195)  -1% Restaurant / Eating outlet (n=38) 0%
Sendo (n=41)  -1% Wetmarket (n=28) -1%
: _ -10
N _ _ ercle K (n=62) 10/0 Individual sellers on Facebook (n=34) -1% |l
Individual sellers on other social network/private website/app (n=27) -1% L 1% |
Big C Online (n=54) -1% Tiki (n=38) -1%
Individual sellers on Facebook (n=44)  -1% Shopping Mall/Department Store (n=35) -1% |
Restaurant / Eating outlet (n=72) -1% : Lazada (n=49) -2% [ |
Lotte M line (n= -1%
otte Mart Online (n=41) Shopee (n=79) -3% .

Tiki (n=73) -2% W
Lazada (n=84) -2% 1
Shopee (n=135) -4% Il
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ERREEET T e
REZ IR B 34%

22%
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® Wave 01
S5 E R e M- Wave 02
BRI ER -2%3:/0
FRATPI LM AT -2
24 B S () S 0 s M 25%
EREEBENE 5%
IEI[I]E/)IL$ EIEIWM - 232;/8@
BENEHSE -13%@

DL s | 2%
Base: MG2 n=Wave 01: 215, Wave 02: 103, MG3 n=Wave 01: 255, Wave 02: 125
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45%

I 37%
42%

IS 36%
38%

. 35%
36%

I 29%
33%

N 22%
18%

Il 19%
17%

B 17%
16%

Bl 16%
19%

Bl 15%
16%

B 14%
12%

Bl 13%
18%

M 8%
5%

m Wave 01
Wave 02

FEEREAE

Base: MG2 n=Wave 01: 215, Wave 02: 103, MG3 n=Wave 01: 255, Wave 02: 125
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ABOUT IPSOS

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful
insights into the actions, opinions and motivations of citizens,
consumers, patients, customers or employees. Our 75
business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or
observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext
Paris since July 1st, 1999. The company is part of the SBF 120
and the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg
IPS:FP
WWW.ipSos.com
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GAME CHANGERS

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.




SURE.
ACT

SMARTER.




